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PEOPLE CONNECT
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The right context grows brands

Kantar. (2024, June 11). Moving at the speed of culture. Kantar.



CREDIBILITY BUILDS 7 O 0/0

LOCAI— I-EGITI MACY Of Belgian advertisers believe local media

brands are more credible than
international platforms.

Profacts and Trustmedia, Trust Index 2025 BE m'
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Of consumers see national
broadcasters as relevant.

/0%

Believe that broadcasters play a
vital role in creating and airing
locally relevant content.

LOCAL RELEVANCE REMAINS A
COMPETITIVE ADVANTAGE.

Ster er 16). How European broadcas global streaming giants. r‘ I I .



WE CONNECT TO THE THINGS THAT
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THE STORIES WE TELL

Reflecting the places, people and realities we share.
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THE VOICES THAT SPEAK TO US

The people who speak to us, from within our communities.

SLICE

Belgian TV Talent Belgian radio talent




NEW STORIES.
NEW CONNECTIONS.
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CIM RADIO, vague médiaplanning RAM 2025/05-08, 2025/09-12, 2026/01-04, Univers: South, +12, tranche horaire 6-9h
CIM Audimétrie, 2026-01-01 2026-07-31, Univers: South, +4, Live +7, 10min consecutive, tranche horaire 6-9h
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THE CULTURE WE SUPPORT

Supporting the culture, talent and experiences.

Local Places & Communities
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