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Rising TV audiences during critical period

CIM Audimetrie / National ; ATV & Reach 10 min. cons. (Live+vosdal) ; 4+ ; Total Day

11/03 – 25-03 vs 12/02 – 26/02

+36 minutes 
of TV per day

per individual (ATV)

63%

70%

Reach

02:43:42

03:20:12

ATV

+11% +22%

12/02-26/02 11/03-25/03



Increasing trend since the start of the crisis

CIM Audimetrie / National ; Reach 10 min. cons. (Live+vosdal) ; 4+ ; Total Day 
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More impact on young people

CIM Audimetrie ; ATV, Reach 10 min. cons. & Rating (Live+vosdal) ; Total Day

RATING Total viewers Women 18-54 Men 
18-54 15-34 PRP 18-54

National +22% +33% +30% +39% +30%
South +21% +32% +26% +36% +27%
North +23% +34% +32% +42% +32%

REACH Total viewers Women 18-54 Men 
18-54 15-34 PRP 18-54

National +11% +19% +17% +24% +16%
South +12% +19% +19% +28% +17%
North +11% +17% +16% +23% +17%

ATV Total viewers Women 18-54 Men 
18-54 15-34 PRP 18-54

National +36 minutes +44 minutes +33 minutes +31 minutes +42 minutes
South +36 minutes +47 minutes +30 minutes +29 minutes +42 minutes
North +37 minutes +41minutes +36 minutes + 32 minutes +42 minutes

‘11/03 – 25/03’ VS ‘12/02 – 26/02’



Reinforcement of the information peak

CIM Audimetrie / National ; Reach 10 min. cons. ; 4+ ; Total Day
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12/02-26/02 11/03-25/03



Transfer between fiction & news

CIM Audimetrie / South; Cum. Duration, Cum. ATV & Reach 10min. Cons. (Live +vosdal)

Cumulated reach
of « info » content

(after 15 days)  

+17% 
31% 32%

25% 26%

18% 19%

16% 14%

7% 7%
3% 2%

12/02-26/02 11/03-25/03

Content offer (program duration) 

+5%

37% 31%

23% 36%

15%
15%

14%
12%

7%
4%4% 1%

12/02-26/02 11/03-25/03

Content consumption (ATV) 

Main Belgian french-speaking TV channels

+60%



Among the growing Southern channels…

CIM Audimetrie / South ; TTVshare (Live only); Total Day

15,1%

0,3%

17,9%

1,6%

TTV share%
12/02-26/02 11/03-25/03

+19% +371%

PRP 18-54 25-54 SG1-4



A large part of new TV viewers

CIM Audimetrie / South; Reach 10 min. cons. (Live+vosdal); Total Day

23,4%

72,0%

34,8%

81,8%

Average daily reach Cumulated reach (after 15 days)

0,6%

5,8%

3,6%

19,5%

Average daily reach Cumulated reach (after 15 days)

+49% +14% +507% +239%

PRP 18-54 25-54 SG1-4

12/02-26/02 11/03-25/03



TV news : records in market share !

CIM Audimetrie / South ; TTVshare (Live only)

Le 13h Le 19h30

PRP 18-54 +29% +46%

Share PRP 18-54 

11/03 – 25/03 vs 12/02 – 26/02

29% VS 22% 35% vs 24%



LN24 informs more people just before 13:00

CIM Audimetrie / South ; TTVshare (Live only)
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TTV share 25-54 SG 1-4

12/02-26/02 11/03-25/03



Key moments of information

CIM Audimetrie / South; Top of Rating (Live+vosdal); 4+; 11/03- 25/03/2020

Program Start Time Rating total viewers

17/03/2020 EDITION SPECIALE 19:29:56 1.062.906

16/03/2020 LE 19.30 19:30:04 908.442

20/03/2020 LE 19.30 19:30:09 899.101

Program Start Time Rating total viewers

24/03/2020 ALERTE INFO 11:00:05 43.107

25/03/2020 ALERTE INFO 12:00:50 41.813

21/03/2020 EDITION SPECIALE 11:00:03 36.332



RTBF : all the news also on web…

1.390.000 unique visitors
per day between 09/03 & 22/03 on RTBF.be

(582.000 in February)

Source : RTBF



…and on RTBF players

239.000 unique visitors
per day between 09/03 & 22/03 on RTBF players

(+65% vs February)

Source : RTBF



Gouvernment press conference on Auvio

Source : RTBF

12/03 Government press conference

16/03 King's speech

17/03 Government press conference

46.900 unique visitors

65.600 unique visitors

15.300 unique visitors

+100.000 views in replay

+16.000 views in replay



LN24 : important online relay

Source : LN24

Digital offer (site & app)

156.303 
unique visitors in March
(65.700 in February)
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THANK YOU

LYNDA CALONNE 
Head of Brand Marketing

l.calonne@rmb.be

ANNE DE KERCHOVE
Branding Development Expert

a.dekerchove@rmb.be
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