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THE CONCEPT
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THE PITCH

Drag Race Belgium is a Belgian reality show based on the American

version RuPaul's Drag Race produced by World of Wonder Productions.

The show is a drag queen and makeover competition in which RuPaul (in

the US/UK) or a local draq queen (depending on the country of origin),

who serves as host, mentor and inspiration to the contestants, selects the

country's "next drag superstar”.

Each week, the contestants are challenged and evaluated by a panel of

judges and other personalities who critique (positively and negatively) the

contestants' progress and performance. The title of the show is a play on

the words "drag queen" and "drag racing".

THE TALENT SHOW THAT EXPLODES THE CODES

• An SVOD booster

• A strong and inspiring statement on the issues of identity and differences

• A resounding relay on social networks

• A cheerful, colorful and multi-talented show, a remedy to the gloom
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LET’S GET SICK’NING ! 
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THROWBACK 

SEASON 1
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LAUNCH EVENT – S1
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AMBASSADORS – S1
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PRESS RELEASES – S1
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PRESS RELEASES – S1
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PRESS RELEASES – S1
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SEASON 1 WINNER « DRAG COUENNE »
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SEASON 1 WINNER « DRAG COUENNE »
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A VIDEO SUCCESS ON DIGITAL – S1

Total Visions Auvio

216.000

"Drag Race is the third best 

audience on Auvio on Tipik

after Foot & Formula 1"

Source : RTBF Press Release
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TV MARKETING RESULTS – S1
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THE TV SHOW

STRUCTURE
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THE PRODUCTION STEPS

ENTRANCE (ONLY ON EPISODE 1): The candidates, in drag, make their theatrical and funny

entrance into the WERK ROOM, the workshop where they will create everything.

MINI CHALLENGE: The host comes to the workshop to challenge the candidates (in men's

clothing) on 1 fun individual Mini Challenge. Non-eliminatory event, advantage for the best in

the Maxi challenge.

MAXI CHALLENGE: The preparation of the Maxi challenge feeds the episode: they make up and

get ready, it is the intimate moment where they talk about their lives. At the end, the

candidates, in drag, present in front of the host and the judges. An individual or team show.

RUNWAY : The candidates parade in drag on a given theme, with outfits made for the event, or

chosen in their wardrobe.

THE REVEAL : The host announces the successful candidates in agreement with a panel of

judges (even if she is the only one to make the final decision), half of them are on the hot seat.

THE LIP-SYNC: The last 2 contestants fight on a playback to stay in the competition.

THE ELIMINATION: The host announces, again graciously, who leaves and who stays.

THE FINAL PRIZE: Between 20 and 30.000 €.
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THE WERK ROOM
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THE MINI CHALLENGE

is a short challenge that takes place in the first half of the episode

before the Maxi Challenge. They allow contestants to showcase their

skills and quick thinking in a non-serious environment.

Winners of a mini-challenge usually win either:

- an advantage in the Maxi Challenge such as role assignment for

deciding the order of the Stand-Up challenge or a timely advantage

for grabbing materials for the Design challenge ,

- the role of team captain for Maxi Challenges that are played as a

team (e.g. acting or dancing challenges)

THE MAXI CHALLENGE

It can be an individual challenge or a group challenge. The winner of

the maxi challenge wins a special prize, such as money, custom-made

outfits, vacations or cosmetics.



powered by RMB

THE MAIN STAGE
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THE JUDGE’S PANEL – S1
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THE RUNWAY

THE LYP SYNC

After the maxi challenge, the candidates parade on the main podium of

DragRace. The runway show is composed of an outfit made by the

contestants for the challenge or an outfit with a theme assigned to the

contestants before the show and announced at the beginning of the week:

this outfit is usually brought by the contestants beforehand and is not

prepared in the workshop.

The fashion show is usually part of the final judging of the candidates.

In each episode, contestants in danger of elimination must "lip sync for

their lives" to a pre-announced song to impress the host.

After the performance, the host announces the winner of the lip sync, who

remains in the competition, while the losing contestant is eliminated from

the competition.
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PACKAGE 1

“SHANTAY

YOU SHINE”
THE GLITTER PACK
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PACKAGE « SHANTAY YOU SHINE »

The objective of the show is to find the best "Drag Queen of Belgium".

The girls will try to impress us throughout the competition and for this, each challenge has its reward ON THE BEAUTY SECTOR

After each Mini or Maxi-Challenge won: a sponsor gift for the winner

The overall winner of the show wins a cash prize + 1 huge gift from the sponsor (1 year of products)

Throughout the competition and to help them in their challenges, stands can also be seen in the Werkroom:

- On the beauty desks (stickering)

- On the candidates' preparation chairs

- A stand with products available
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PACKAGE « SHANTAY YOU SHINE »

Billboard max 5’’ – Tipik
4 billboards/broadcast

Total : 32 billboards

Integrated Contest Winner 5’’ - Tipik
1 Integrated contest in the beginning of the show

Total : 8 Integrated Contest

Product Placement – Tipik Total : 100 seconds guaranteed during all season

Trailer with Billboard max 5’’ – Tipik
5 trailers prime + 10 trailers off prime/week

Total : 120 trailers

Trailer with Billboard max 5’’ – La Une
3 trailers prime + 7 trailers off prime/week

Total : 80 trailers

Adinstream video on AUVIO*

(max 20‘’/sponsor)

6.250 impressions estimated/week

Total : 50.000 imps

Logo integration at the end of the show Total : 8 Integrated logos

GROSS MEDIA VALUE : 94.900 € excl. VAT + PRODUCTION COSTS : 8.000 € excl. VAT
Cosmetics products for the Drag winner during 1 year 

Production costs linked to product placement (chairs, stickering + sampling desk) & Integrated contest shooting

Deadline for Sales : End of June 2023

DUO-SPONSORSHIP (8 broadcasts / 8 weeks)

Broadcast: Thursday at 8pm (AUVIO) + Sunday at 9pm (TIPIK TV)

Period : February – April 2024

Turnings : August 2023

• This offer is subjected to modifications (30/03/2023)

WINNER PRIZE : 1 year of products
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PACKAGE « SHANTAY YOU SHINE »

• This offer is subjected to modifications (30/03/2023)

MARKETING TERMS PRA 18-54 18-44

GRP 262 228

COV% 48,6 45

OTS 5,4 5,1

INDIVIDUALS 774.140 722.844

CONTACTS 4.181.313 3.668.431
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INTEGRATED CONTEST EXAMPLE

BEGINNING OF EACH EPISODE
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INTEGRATED CONTEST EXAMPLE

BEGINNING OF EACH EPISODE

WINNER DRAG RACE SPAIN
Cosmetic furniture during 1 year

+ Product Placement
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PRODUCT PLACEMENT EXAMPLE

CANDIDATE’S CHAIRS
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PRODUCT PLACEMENT EXAMPLE

MAKE UP STAND
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PRODUCT PLACEMENT EXAMPLE

WINNER DRAG RACE ITALIA
Ambassador for MAC during 1 year
Cosmeticcs furniture during 1 year

BEAUTY DESK
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PACKAGE 2

“YAAAS QUEEN”
THE CONFIDENCE PACK
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PACKAGE « YAAAS QUEEN »

The objective of the show is to find the best "Drag Queen of Belgium".

The challenges will be difficult and therefore empowerment and self-confidence is a must.

The master sponsor is the general leader throughout the show, which sticks to the values of Drag Race Belgium

Throughout the competition, the master sponsor will give visible empowerment in the Werkroom.



powered by RMB

PACKAGE « YAAAS QUEEN »

DUO-SPONSORSHIP (8 broadcasts / 8 weeks)

Broadcast: Thursday at 8pm (AUVIO) + Sunday at 9pm (TIPIK TV)

Period : February – April 2024

Turnings : August 2023

• This offer is subjected to modifications (30/03/2023)

Billboard max 5’’ – Tipik
4 billboards/broadcast

Total : 32 billboards

Product Placement – Tipik Total : 200 seconds guaranteed during all season

Trailer with Billboard max 5’’ – Tipik
5 trailers prime + 10 trailers off prime/week

Total : 120 trailers

Trailer with Billboard max 5’’ – La Une
3 trailers prime + 7 trailers off prime/week

Total : 80 trailers

Adinstream video on AUVIO*

(max 20‘’/sponsor)

6.250 impressions estimated/week

Total : 50.000 imps

Logo integration at the end of the show Total : 8 Integrated logos

GROSS MEDIA VALUE : 100.600 € excl. VAT + PRODUCTION COSTS : 12.000 € excl. VAT
Endowment to be brought by the sponsor: to be determined

Production costs related to the werkroom + stands inlays

Deadline for sale : End of June 2023

PRODUCTS disposable for PP
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PACKAGE « YAAAS QUEEN »

• This offer is subjected to modifications (30/03/2023)

MARKETING TERMS PRA 18-54 18-44

GRP 262 228

COV% 48,6 45

OTS 5,4 5,1

INDIVIDUALS 774.140 722.844

CONTACTS 4.181.313 3.668.431
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PRODUCT PLACEMENT EXAMPLE
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PRODUCT PLACEMENT EXAMPLE

PRODUCT STAND
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PRODUCT PLACEMENT EXAMPLE

CORNER FURNITURE
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OFFER 3

“SISSY

THAT WALK”
THE CONTEST PACK
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PACKAGE « SISSY THAT WALK »

The goal of the show is to find the best "Drag Queen of Belgium".

You can put glitter in the eyes of the Queens and the viewers by offering crazy packages!

Whether it's trips, jewelry, dresses, a new hairdresser, everything is possible!

Some of the prizes will be included in the Mini and Maxi Challenges.
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PACKAGE « SISSY THAT WALK »

DUO-SPONSORSHIP (8 broadcasts / 8 weeks)

Broadcast: Thursday at 8pm (AUVIO) + Sunday at 9pm (TIPIK TV)

Period : February – April 2024

Turnings : August 2023

• This offer is subjected to modifications (30/03/2023)

Integrated contest “Challenges or Runway’s” – Tipik 2 Integrated contests during the all season

TV Viewer Contest - Tipik
1 contest spot / broadcast

Total = 8 contest spots

Trailer with Billboard max 5’’ – Tipik
5 trailers prime + 10 trailers off prime/week

Total : 120 trailers

Adinstream video on AUVIO*

(max 20‘’/sponsor)

6.250 impressions estimated/week

Total : 50.000 imps

Logo integration at the end of the show Total : 8 Integrated logos

GROSS MEDIA VALUE : 31.500 € excl. VAT + PRODUCTION COSTS : 8.000 € excl. VAT
Endowment to be brought by the sponsor: to be determined

Production costs related to Integrated spots “Challenges” & TV Viewers spots

Deadline for sale : End of June 2023

WINNER PRIZE : 2 episodes
+ 8 GITS FOR TV VIEWERS
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PACKAGE « SISSY THAT WALK »

• This offer is subjected to modifications (30/03/2023)

MARKETING TERMS PRA 18-54 18-44

GRP 85 74

COV% 32,9 29,7

OTS 2,6 2,5

INDIVIDUALS 524.695 477.077

CONTACTS 1.353.949 1.187.873
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INTEGRATED CONTESTS EXAMPLE



COME ON QUEEN !!!


